
We are all 
Seventh-day 
Adventists
An Introduction to the  
Adventist Identity System



“Worship him who made the heavens, the 
earth, the sea and the springs of water.”
 –Revelation 14:7



“Since the beginning of 
the Seventh-day Adventist 
movement we have spoken, 
published, produced, and 
designed a diversity of materials 
to share our distinct message 
with the world. As our church 
has grown, our message of hope 
in a soon coming Savior has 
been shared across continents, 
countries and cultures.

Throughout our prolific history 
however, we have never had 
a unified strategy for how to 
present that message across the 
thousands of visual materials 
we create every week.

In designing on our own, we 
have sometimes forgotten to 
think about our context and 
what would make it easiest for 
everyone to know we are all 
Seventh-day Adventists.

I fully support the great work 
done by the GC Communication 
team in the creation of the 
Adventist Identity Guidelines, 
and encourage all Church 
entities to adopt these new 
guidelines into their identity 
packages. I believe that the 
Lord will continue to bless 
the global church as we move 
forward together”

A message from Pastor Ted Wilson
 –President



We speak different languages



We dress differently



We have different jobs



We have different styles



We live in different countries



We belong to different cultures



We reside in different neighborhoods



We worship God in different ways



We all celebrate



We all confess



We all shout for joy



We are all Seventh-day Adventists

As the world becomes overwhelmed with 
information, as consumer brands evolve their 
approach, and as content producers saturate the 
market, it is becoming increasingly important 
to find a way to help people know...



So, how should we present ourselves? How can we set up a system that supports 
an ever-increasing number of formats, 
mediums, and materials? Most importantly, 
how can we create a system flexible enough 
to accommodate our diversity, while still 
presenting ourselves as a unified body?



The Church Symbol When not using the 
Adventist symbol within 
the Sabbath column or 
locked up with an entity 
name, the preferred 
version is the circular 
version, which allows 
for more graphically 
pleasing layouts.

The Seventh-day 
Adventist symbol, 
which many people 
think of as the “logo,” 
has been in use since 
1997, and is the most 
recognizable element 
of our existing visual 
identity system. 
Though it may 
not communicate 
everything, because 
of its consistent use 
it now carries a deep 
significance for all who 
are familiar with it.



The Church Symbol The symbol was modified 
slightly for the purpose 
of better reproduction 
in both digital and print 
applications, and is now 
free to exist in isolation, 
detached from the name 
of the church or entity.

The Second Coming
The lines at the top of the flame suggest upward 
momentum symbolizing the resurrection and 
ascension to heaven at Christ’s second coming, 
the ultimate focus of our faith.

The Flame
The flame is symbolic of the Holy Spirit; the three 
lines encircling an implied sphere represent the 
three angels circling the globe and our commission 
to take the gospel to the world.

The Open Bible
The Bible forms the base of the design and 
represents the biblical foundation of our beliefs. It 
is portrayed in a fully open position suggesting a 
full acceptance of God’s word.

The Cross
The symbol of the cross, representing the gospel 
of salvation, is positioned in the center of the 
design to emphasize Christ’s sacrifice, which is the 
central theme of the Adventist faith.



Advent Sans

A B C D E F G H J I K L M N O P Q R S T U V W X Y Z
a b c d e f g h j i k l m n o p q r s t u v w x y z
Ԋ Ѳ Б Ҁ ӭ э ѯ ԃԪ з ҂ ѓ ё Њ Ԭ Ԅ ҹ ѱ ї Я ГЉ ԍ � Ѝ
ͼ Ά Ξ Σ Φ Ϋ ΰ Ͼ φ Ϗ Ϸ ϻ ϼ ἆ Ἕ ἣ Ἦ ὅ ὓ ὲ ᾚ ᾦ ῂ ῧ Ὺ

Built on the extensive 
language coverage 
of Noto Sans, Advent 
Sans will allow us 
to communicate 
consistency across the 
world. We have made 
extensive modifications 
to the latin and cyrillic 
alphabets, and we 
have made some 
recommendations for 
non-western characters.

We believe our mission 
is to proclaim the 
everlasting gospel in 
every language. This is 
why we worship Jesus 
in over 900 languages 
every week. Therefore, 
we decided to choose a 
font that could be easily 
extended to hundreds 
of languages.





Color Regional color systems 
will be determined by 
local world divisions, 
and will be made 
available on the 
Adventist Identity 
Guidelines website as 
they become available. 

If your division has 
not yet provided a 
color system, the 
recommended base 
palette is shown on the 
facing page.

Because color means 
different things across 
the world, there is no 
official global color or 
color system. Where 
it seems valuable to 
create internal or 
regional consistency 
for missional purposes, 
world divisions are 
encouraged to create 
carefully thought-out 
systems that work 
to differentiate their 
materials within their 
individual contexts.

The symbol is now 
allowed to exist in 
a variety of colors. 
Moving forward, it is 
recommended the 
symbol only be used 
in solid-color versions. 
The symbol may be a 
different color than 
the accompanying 
wordmarks, but all 
elements of the symbol 
should appear in the 
same color.



The Creation Grid The most important 
element in the design 
system is what 
we are calling the 
“Creation Grid.” This 
is a seven-column 
layout structure to be 
used in the majority 
of design situations 
to communicate our 
conviction that all time 
leads to a beautiful end.

The first six columns 
are yours to fill 
with text, images, 
illustrations, patterns, 
logos or anything 
else, and in those six 
columns you should 
do all your work 
of communicating 
information. But the 
seventh-column, the 
Sabbath column, is to 
be set apart—to be 
special and different 
from the other six 
columns, as a reminder 
and visual celebration 
of the last day.

The symbol is now 
free to exist in 
isolation, detached 
from the name of the 
church or entity. We 
recommend in most 
cases, where the 
symbol is detached, 
it sit within in the 
Sabbath column.



Imagine showing the world 
that we are all Seventh-day 
Adventists, a people of hope.



















The entire Adventist Identity Guideline is  
available online, at identity.adventist.org
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Types & Symbols

We design Adventist 
experiences

Meet the Team Our hope is found in Jesus, and 
since our beginning we have spoken, 
published, produced, and designed 
a diversity of materials to share this 
hope with others. We believe the 
only way to fulfill our mission is to 
communicate very clearly that we are 
all Seventh-day Adventists. 

A People of Hope.



A People
of Hope


